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Bonbon Frenchies "

oI EF2U - 0]/ 23l , oSt "oj2lolo|ES 'utstD WA 2= 24 Jesus said, "Let the little children come to me,

=
MEEPI: 23 . 214 2 25X et (ojejE2S ), =29l  and do not hinder them.” (Matthew) The
M1t 2x2 ofx| ofzloto|o} Zc}. expressions and body language of French
ol =ZEEES 2|0 0|E E8ll =X} Bulldogs are just like children. Drawing them
E9o| 222 HE ZAo| o= &=x3st  and seeing the smiling faces of readers
= J|¢e Ljoto| Zio| ofLEteE AHE makes us realize that the joy of creating art
FACE.BOOK MWEHA| =}, o|ZHo| HIZ 2|7 E2F does not only belong to me — it is our shared
= s =olct. happiness.
o A5t f2|9| 4ol 21250 = * Fresh and personal, Bonbon T-shirts are
= E|MX+= sttt =Eol Alolof| popular among students and office workers.

* Licensed Bonbon products have recorded
« CHotol|A{ oj=<H NTD 1,500 2t TWD 15,000,000 in sales, with children's
=

|12 ME= Q17| clothing in particular growing rapidly.

* The brand has nearly 40,000 followers
» I|o|A S = Ho|X|ol|A] 2F 40,000 on Facebook from Taiwan, the UK, the US,

of (CHEt « ¥ « 0|2 « 2 « 2 China, and Japan. Our picture books and
H)o Z2QE HREL A20{ & calendars are a hit in Hong Kong.
BolME Fu MH L 23 B of3 ,

T o =" = * Department stores: Shin Kong, Chunyo,
ol =2t2 415 HFUCt.

BBMG. International: US - Origins cosmetics,
o EBHELM . Al O|MTFA| BHELM (3 JP - Edwin jeans.

¥ ), %R-‘?-“—.EP‘* (&), BBMG(4t

| wa ” * The artist studied in the UK, teaches art =
= c =2 . >
:(E> RREB ). = - etEaold : in Shanghai, and has artworks collected all E
(=) x PN == [e]]
i o= <8 ‘_—lA (ORIGINS) =t&3, & around the world, i
g Cultural and Creative Co., Ltd. £ o= Hux| (EDWIN). , S
3 Agency: Taiwan U-iii. =
o WeiyinChou / Author o A= 9= 7E Y = Astolo z
5 =
& wchoubonbon@gmail.com M ols = Zost d8S2 ERst B
- —
Z +886-98871731 [ WeChat ID : 13651857393 oo MA Zt=oM 2 dEES & =
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LAZY MARU 72

STAY wermp ™
STAY DiFFeRgyy

GIVING & SHARING

TWITTER

O340
o o]

WEBSITE

JIE DENG INTEGRATED MARKETING CO., LTD

Kenji Lin / Brand Manager

lazymaru.office@gmail.com
+886-933037644 [ WeChat ID : kenji-lin
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The LAZY MARU brand was established

A2 2 A S NE= A Loy

HED MIMoz Hesn o], o in 2010 and is famous for its French
ksl oote| M 7|QSD 2HS Y Bulldog trademark. LAZY MARU has
Lb== {oin} olo|x| 2lo|MIAlS £ devoted more than 10 years to the
HMi EE517 Yo sHu= P 2o A Taiwan market, starting with exhibit
A Hel=z BAE T QUL spaces in Shin Kong Mitsukoshi

department stores. We combined the
French Bulldog's innately lazy image to
represent our attitude towards life, and
gave this adorable brand ambassador its
very own attitude that gradually became
the warmth that the brand hopes
to convey. In recent years, we have
vigorously cooperated with retailers
in the Greater China region. Having
developed LAZY MARU into a unique
and widely acclaimed IP licensing brand,
we work with well-known companies
on both sides of the Taiwan Strait in
cross-border collaborations and image

authorizations.

» ANVISI LNJLNOD NVMIVL
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o2 pPeaQuin
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PeaQuin

BE X2 AZ=o AH Q57| = During the Ice Age, when land was all
=o| gl o7} 2045| Chgkol Lhedst connected, a penguin daddy from the
$12~35 M| I oot et 33 ool Abs B3 South Pole came to Taiwan and met a
A dotE ghetot peafowl mommy from Sun Moon Lake.
oo
oA 0| Alztol| WX =& ofo|¢l ‘mZ’S  After falling in love, they gave birth to a
ESii= mixed-blood PeaQuin! He is a symbol
ME EPZU ALY : 36-45 M| } . ? ) y .
TS Sy AIBloIM B3| 2 & 9l= of racial and cultural integration in
ol=1} 25 £8to] AEo|of, 0] MA modern society, and the idea that
_ = everyone in the world is one big famil
of Ak 227k BF tutel JtFoleke y g lamiy
0O|ES Mta TR OHE FH2EiCt . that should protect our home — the
Earth — together.
2% Uuiglol Ralel Fel XIT'E At
p ; e
2541 X|7{0F & ZHo|ct. Open Your Eyes, PeaQuin Your Life!
w7 a gt AloFE Hi5e o] 2 A
M2 WHAR MM 229 BE
d{FAlct!

WECHAT

HESTIA CO., LTD.

Celine Lin / Brand Agent
hestia@hestia.com.tw

+886-913181313 / WeChat ID : fairbrain14
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Chimoz .
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A0{M OfC|Z 7HE Betoll 7ol Bolct,
st & Yol A= ‘%25 (Chimoz)'2
, a4 gt Sojciiin] 2ol ol Y 23
Solct, 1SS HiE PHES £ K|AS
AE E}Z 3Ly 25-34 A 2 2ztet ZUIX| so|22 A8 ' sict
A2EZO| WUZ G MY IS UL
MatS ofzichs ojn|7} BT, E A
off 2o Uch= He Efofd wHE 7hx|n
e ExS anE |XEE £z XY
EfA| A 242 2|0l gt
WEBSITE 7Hoz 7AE x2Ee of2f olokr|7}
JISE RS F2 Solcil A B2 US
ol olop7|2 Bt}

The Chimoz, a group of barefooted elves with hairy hands and feet, have dwelled
beneath the earth for a long time. They would come up through these holes and
explore all kinds of interesting stuff. It has been a while since the last time the
Chimoz visited the surface. Back then, they met the aboriginal tribes in Taiwan.

They shared the ideas of cherishing and protecting the Earth with each other, and

become close friends. The aboriginal friends gave each member of the Chimoz a

great name.

There are seven members in the Chimoz family. The first is Tokola, who looks like
a frog and loves all kinds of adventures. Makapah has antlers on her head, and
holds the bow and arrow just like Cupid. Kamay is always enthusiastic in helping
others; that's why he needs six arms to manage all the tasks. Payci is working all
the time, go round and round like a clockwork. Olah thinks about his garden every
day, you can see a flower grows on his head. Falo is an early bird, and has a lion-
like hairstyle. Fana looks like a duck, he insists on wearing a protective mask to

prevent himself from breathing in polluted air.
U&S studio

Owen / Design Director The Chimoz walk around barefoot, because they want to get close and show their

. love to the earth. They also keep the hair on their hands and feet because they're
uands@chimoz.net

+886-2-25597687 [ WeChat ID : uands1217

born this way, and they are proud of it. The seven Chimoz travel to places full of
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ZI0FE KIN MA TON

7I0LS
KIN MA TON

ZIotE2 HIA 22 1% 2 THE 2 A I'ct,

rir

SKU 1,000 7|f O] A+ oA 7tE 2 B2 it Aok

7hesiRlE tEolM 2358 o FRHE
ok ot E FH AIMETR T 2ol W2
=24 2 7t |
485%
od

ME BRI ALY : 25-31 A

KINMATON is a "rich second

I

generation!" at the top of the world.

0 The biggest dream is: [| want to become
poor. ] In the process of becoming poor,

WEBSITE not only did you become richer, but also
brought good luck to the people around

you! It's amazing!

INSTAGRAM

Kin hei International Co., Ltd.

CHEN WEI / CEO

ec.com.tw@gmail.com

+886-910124123 [ WeChat ID : k28815251

o 4
> >
= =
> >
z z
o o)
o (@]
z z
S =
m m
z z
= =
» %)
- -
> >
z z
o o
A A

-
N
-
w




HOOHOOLAB

IM= The global pandemic has threatened
O|Q! E}2 A2 : 18~24 A| our existing way of life, forcing us to
ttenti to hygi d
L pay more attention to hygiene an
health, and to rebuild a new lifestyle
of’d

that can coexist with the pandemic.

ME B ALY 25-44 A L . . .
1= E o i This is how hospital animation IP

HOOHOOLAB was born.

E E "Cure your wound, heal your soul”
e HARl Modedo| La| 7|=o| 4te| b is the core value of HOOHOOLAB,
E -} Al o8isla Q17| m2ol| AlEES 2 which aims to step into people's
WEBSITE AT HAZbo| o e mAS JIX|A = shoes, arouse their empathy, and also
T, Molwn ZEE £ gl M2 send correct medical knowledge to

MEWAlg REs| ARt the public.

olof tjat mjotE| AL Zdo| eel of We use an interesting way to relieve
Lojo| A P ol ‘== 0|}, people's anxiety about health and
pandemic prevention, and in terms of
business development, we have in-
depth cooperation with the health
industry, launching masks, alcohol,

=1 A
ofL|2} cHolznt> olst AL 2} X )
t-Eh oheleAE 12t =l and other authorized products.

kst ofob7| Biet. of HHEIEIEE &

A X QEX= Mt O 2 &S We hope to start from the health
=71 Xzl AIMEQ| OiSS XS = industry and then develop a distinctive
2 9lzl ujaict, IP business model.

WEIDO INTERNATIONAL CO., LTD.

Emma HSU / Marketing Director

emma@weido.biz

+886-2-2370-0177 [ WeChat ID : emma18710104095
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Q{2 7}F HI~MANTOU

LY THE
HI~-MANTOU

H[Q! EFZN AP : 12~35 A

@ L }.
ofd
ME ERZU A : 36-42 A Six features of [HI~MANTOU
/Manjukan & Friends]
1. Chinese food culture is supported by
3. HHEES2 e AlAHID A 3 market of 1.3 billion people.

ol oA X|7+ HZIct.
2. Simplistic and chic lines make the

4. M7Alet AZstn 2 AFo| A& characters highly identifiable and easy

WEBSITE = toremember.
5 HMHESE2 A0l 7] thEoll 0 3 The characters are absolutely cute
B 7HX| =2 JHeE = Art. and adorable, full of life and positive
6. HEE{E2 o8t Fo| of Fop  CNETAY

WECHAT g 22 AZe ol HASIL M Hg 4 An international perspective that
2 s 5 Ut connects to the rest of the world and

accesses the global market.

5. The characters are versatile and
can be developed into all kinds of

merchandise.

6. The spokes-characters are highly

personified and can play different roles.

PYI PYI FAMILY GIFTS CO., LTD.

Yu-Hsin Chen / Planning
pp16love18@gmail.com

+886-955182706 [/ WeChat ID : yuhsin8877
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Takokuma 2l

2ojze & M
AAS Al2 Almict, $49f oj2le| E7/E ol
mjol Ef2 L : 18~35 Al = el 22, AbTDpE Folol BalH 22
@ " S Fob A= 21S DAEAS B, O
S o Oro =a3b7) [hEES
o S :OTSIE?M npe =2tm mpEEst ofoky|7t
4 0] 7l

Born on an island, Takokuma loves to eat
apples! Along with Captain 22, leader
of billions of rabbits, Brother Raccoon,
owner of the apple garden, and Little
WEBSITE Hedgehog, who sleeps all the time,

Takokuma's world is full of amazing and

touching stories.

Sunthingood Co., Ltd.

Alice [/ Project Manager

info@sunthingood.com

+886-2-2938-8608 / WeChat ID : owentsai0320
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ZARAL
LUSASA

Efolso] o= FaloflAf = x|of Falo|
B2 B A 3-12. M o kg g BHEAIY 4 s 22Tl W

M EL Ay < 12 4] )4 otedolct!

H2|1M &3] 2 & AE AlO|= ol 77} bt
2 ‘sllojutolA (ZBa4 ) olct.

gtoz X2 Az ¥=xg, 3 SET
W2 AX[Ql R E JEX[A A2 HZAH0|
2713 el Azt HmE W) e
FACEBOOK
ofwtch. 2| Zek (=[] &kAt), £
U (LE F7), Aot of &, B2
(A4 VxR ) o =08 (FE 24
=o 4
A)... FAALTEEZ Ol o] FoiZICt Although Lusasa Town looks as normal
INSTAGRAM " . .
JH2E{S2 o} ZkR} Rp7|Rte] M7, FO| as others, it's an alternative reality. The
o} RIS JIX|T QT OS2 Al e way people living is similar to ours.
- on . . '
Ol 28t "FAL Ot 0ICE. They act just like humans. The residents
are adorable and naughty. They feel
YOUTUBE

emotions, making friends, having goals
and ideals, even gossiping and following

suit.

What happens to Lusasa Town can be

little things we all are familiar with.

DREAMAKER MEDIA INC.

CHEN,HSIN-I / General Manager
chenhsini1973@gmail.com
+886-2-2553-1080 / WeChat ID : hsini1973
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AR7t2 Shaogao

A7t
SKU 20 7H 0|4+

Shaogao

O[Q! EFZ ALY : 12~34 A

LA
With a short, chubby appearance and a

MELERI AL 35-44 M| signature yellow shirt stretched over his

head, Shaogao's design leaves people
with a funny, adorable, and memorable

impression.

The story revolves around the hilarious

life adventures of Shaogao and his

girlfriend, Babe, who always has her
olo] A|U X pink hair in double buns, and their
(=]

o spoiled cat, Kitty.

g &t

olop7|& F2 AFR7I2 (Shaogao) 2}
34 obF of2|E & a9l ofxtalTel
Hlo|H|, J2|T O2S0| LURLE 7|R=

Zoi|23 ob2olaks Tatol Afojo] £
713 Mojgls B MEe ZAom A

THElCt.

Shaogao Co. Ltd.

Lu Pan / Agent
lu.pan@shaogao.com.tw
+886-987551213 /| WeChat ID : roku13
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Taiwan Creative Content Agency

< TAICCA >

EfO|QH 251 AbSE 7| B2 2019
6o 2HE Efoj ZRI=2
E 2| (TAICCA, Taiwan Creative
Content Agency) 2 E}o|2t 23t 2
Bl=o| ML, IA|StE F2I8t7| 9
st =3 HHHAYLICH, TAICCA &
A & AH27|F, 2= LR
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@ TAIWAN
CONTENT
ISLAND

TAICCA 57 &

TAIWAN CREATIVE CONTENT AGENCY

Taiwan Creative Content Agency
(TAICCA), established in June 2019 and
supervised by the Ministry of Culture, is
a professional intermediary organization
that promotes the development of
Taiwan's content industries. TAICCA
supports various cultural content
industries in Taiwan, including film
and television, pop music, publishing,
ACG, and fashion, artworks and
cultural technologies. With advanced
information and communication
technology infrastructure and emerging
technologies in Taiwan, TAICCA
manages National Development Fund
to develop intellectual property (IP),
incubate culture technologies, and
facilitate startups.

Through international distribution
channels, TAICCA strives to promote
Taiwan's cultural brand in the world.
TAICCA enhances Taiwan's cultural
content industries and creates new
value for Taiwan's national brand.
Profitable and eco-friendly, the creative
industries are now valued as a key
economic indicator worldwide.

Nicole Chang / Project Manager

nicole@taicca.tw
+886 2 27458186#505

Weili Yu / Project Manager
weili.yu@taicca.tw
+886 2 27458186#523

TAICCA WECHAT

EFO| 2+ FH2JE| HEHE 3to|4ilA]
TAIWAN CHARACTER BRAND LICENSING ASSOCIATION
< TCBLA >

Efojgt B E Bto| A S =25t
7] 9l&ll 23] Eto 2 FH=lE] E
E 2to| MM # 3| (TCBLA, TAIWAN
CHARACTER BRAND LICENSING
ASSOCIATION) = OH|E! 22S +
2l5t0 22|24 Jj2lE] Baico| E
CHE otsto] 2t FH=lE] Balert =
Aoz Wg WUt £ = J1x| 7Y
&Lct.

o
=
&S 2|5k Y

-

Zelx, 555 izl
i

3|

L
2Arg 731 Efolet 210] e
HEE 2O, AR HOjLEY)
sl 43302 2 wasol 2o

1 Y&,

Sbdo | k1 X
u

TCBLA 775"

Taiwan Character Brand Licensing Association

23]

For the aspiration of promoting
Taiwanese brand authorization,
we help to establish marketing
strategies and lay the foundation for
original character brands, assisting
each of the character brand to
develop values, in order them to
shine on the stage internationally.

We gather all of the best character
brands in Taiwan with substantial
content and extraordinary designs,
and attending international
expositions in a proactive approach
to connect with the world.

TCBLA-Taiwan Character Brand Licensing Association

SARA PENG / Secretary General
tcblasara@gmail.com
+886-922 177157

» ANVISI LNJLNOD NVMIVL

N
]



- TAICCA



